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Digital marketing is in full swing in 2017. Businesses more than ever are turning to digital 

marketers to give them a competitive advantage. Do that, each digital marketing manager needs 

to be at the forefront of what is trending in the industry. 

 

This article is going to cover five of the top marketing trends for 2017. Knowing these trends 

will give you creative options for your own marketing needs. More importantly, they will also 

keep you competitive. 

 

Let's start by looking out a trend that is in new but remains one of the most important marketing 

techniques today. 

Content marketing 

This is a buzzword that just won't go away. Content marketing is all about providing information 

that is useful to audiences. It tries to avoid traditional marketing and resistance many people have 

to typical ads. 

 

Content marketing should be at the forefront of your marketing efforts. Any digital marketing 

manager should know how to identify and create popular content given their particular audience. 

Big data 

In recent years, big data has grown in popularity. This involves showing large statistics and 

trends on a given topic. This informs audiences about the overall landscape that your marketing 

and. 

 

Usually, the trick to big data is presentation. A good digital marketing manager knows how to 

present data in a fun and creative way. Infographics are great example of this kind of 

presentation. 

Mobile 

Smart phones and tablets are here to stay. Any website that fails to cater to users who prefer a 

mobile experience is going to fall behind. This is where mobile marketing comes into play. 

 

Having a mobile friendly website, location-based marketing, and other mobile advertisements 



are good ways to keep ahead. Websites that fail to cater to the mobile crowd should expect to be 

passed eventually. 

Wearables 

Although the wearable space has struggled to grow, 2017 promises to be a year of explosive 

growth. Wearables, like activity trackers and smart watches, offer unique ways to market to 

audiences. They also present unique challenges. 

 

Screens, for example, are typically different than tablets or computers. This means that any 

advertisement will need to be made specifically for the size and shape of certain wearables. 

 

The advantage, however, is that you can reach people in a way that other websites can't if they 

ignore wearables. 

The Internet of things 

You probably heard of many typical objects like refrigerators and lamps becoming connected to 

the Internet. This is known as the Internet of things. Being able to market through these things is 

a unique opportunity. 

 

Many devices within IOT are designed to make life simpler for users. Refrigerators will monitor 

food for example. Marketers can get in on the action by targeting these IOT users and offering 

unique ads and benefits to them. 

Being a digital marketing manager in 2017 

It isn't too challenging to keep your marketing platform competitive this year. He's five trends 

continue a long history of successful and engaging methods of marketing. While some have been 

around longer than others, they are all important to pay attention to. 

 

A good digital manager is going to stay ahead of the game by keeping track and using these 

trends. To be a good marketer, you need to know what's on your marketing platform and how it 

can improve for your audience. 

 

For additional help or other information, get in touch with us. We offer great PR services to help 

you get the words you want out to the world. 

 


